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INTISARI 
 
 
 Penelitian ini bertujuan untuk mengidentifikasi faktor-faktor yang 
mempengaruhi keputusan seseorang untuk mengadopsi teknologi online ticketing 
di kalangan masyarakat di Daerah Istimewa Yogyakarta. Menggunakan TAM 
(Technology Acceptance Model) sebagai model dasar untuk mengidentifikasi dan 
menjelaskan komponen yang mempengaruhi keputusan individu untuk 
menggunakan teknologi online ticketing. Selain itu, penelitian ini juga akan 
mengidentifikasi perbedaan persepsi antara laki-laki dan perempuan terhadap niat 
berperilaku penggunaan teknologi online ticketing. 
Pengumpulan data dilakukan peneliti dengan menyebarkan kuisioner secara 
online maupun offline yang dibagikan pada 153 pengguna online ticketing yang 
terdiri dari 82 laki-laki dan 71 perempuan di Daerah Istimewa Yogyakarta. Analisis 
perhitungan data dilakukan dengan menggunakan regresi linear sederhana dan 
regresi linear berganda dengan alat bantu program IBM SPSS Statistic Version 20. 
Hasil penelitian menunjukan bahwa niat berperilaku (behavioural intention 
to use) seseorang untuk bisa menerima dan menggunakan teknologi online ticketing 
pada responden di Daerah Istimewa Yogyakarta dipengaruhi oleh sikap (attitude) 
responden terhadap teknologi online ticketing. Sementara sikap responden terhadap 
teknologi online ticketing dipengaruhi oleh persepsi kemudahan (perceived ease of 
use) dan kegunaannya (perceived usefulness). Selain itu juga diperoleh hasil bahwa 
persepsi kegunaan teknologi online ticketing dipengaruhi oleh persepsi kemudahan 
menggunakan online ticketing. Dengan menggunakan independent sample t-test 
peneliti juga mendapatkan hasil bahwa tidak terdapat perbedaan persepsi antara 
laki-laki dan perempuan terhadap variabel perceived usefulness, perceived ease of 
use, behavior intention, dan attitude pengguna online ticketing. 
Kata kunci: Technology Acceptance Model, perceived usefulness, perceived ease 
of use, behavior intention to use, attitude towards using online ticketing. 
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ABSTRACT 
 
 
This study aims to identify factors that influence a person's decision to adopt 
the online ticketing technology among the people of Yogyakarta. Using TAM 
(Technology Acceptance Model) as a basic model to identify and explain the 
components that affect an individual's decision to use the online ticketing 
technology. In addition, this study will also identify differences in perception 
between men and women on the intention to behave online ticketing technology. 
Data was collected by distributing questionnaires online and offline are 
distributed in 153 users online ticketing consisting of 82 men and 71 women in 
Yogyakarta. Analysis of the data calculations performed using simple linear 
regression and multiple linear regression with the program tools IBM SPSS 
Statistics Version 20. 
The results showed that the intention of behaving person to be able to 
receive and use the online ticketing technology on the respondents in Yogyakarta 
influenced by the attitudes of respondents to the online ticketing technology. 
Attitudes of respondents to the online ticketing technology is influenced by 
perceived ease of use and perceived usefulness. It also showed that perceived 
usefulness of online ticketing technology is influenced by perceptions of the ease 
of using the online ticketing. By using independent sample t-test, researchers also 
get the result that there is no difference of perception between men and women on 
the variables perceived usefulness, perceived ease of use, behavior intention and 
attitude users online ticketing. 
Keywords: Technology Acceptance Model, perceived usefulness, perceived 
ease of use, behavior intention to use, attitude towards using online ticketing. 
 
 
 
 
